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Dérdiincii Parti Lojistik Hizmet Saglayicilarinin Yetenek Boyutlarina iliskin BirCaligma

CAGLAR KALKAN M. B, AYDIN K.

Alphanumeric Journal, 2019 (Peer-Reviewed Journal)
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IL

1L

Iv.

VL

VIL

VIIL

IX.

XL

XIL.

XIIL

E-Commerce

Aydin K.

in: E-Business, Prof.Dr. Arzu KARAMAN AKGUL, Editor, Anadolu University, Eskisehir, pp.147-173, 2021
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Beta Basim Yayim Dagitim, Istanbul, 2007
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IIL

Aydin K, Kantarc T.

INTERNATIONAL CONGRESS OF RECYCLING ECONOMY & SUSTAINABILITY POLICY, Baku, Azerbaijan, 12 October
2023, pp.106-107

Presentation and Organization of Health Services in Kahramanmaras Earthquakes

Avcll S., Aydin K.

INTERNATIONAL CONGRESS ON EURASIAN ECONOMIES 2023, izmir, Turkey, 19 - 20 September 2023, pp.18-27
Bir Kusak Bir Yol Projesi’nde Orta Asya Ulkelerinin Konumu ve Onemi

Aydimn K, Avcil S.

ON EURASIAN ECONOMIES 2022, Baku, Azerbaijan, 20 - 22 September 2022, pp.130-138



IV. Factors that Affecting Intention to Purchase on Mobile Retailing and Analysis a New Model via
Structural Equation Model (SEM)
Aydin K.
31st EBES Conference, istanbul, Turkey, 14 - 15 April 2020, pp.38-39
V. Dérdiinci Parti Lojistik Hizmet Saglayicilarinin Yetenek Boyutlarina iligkin Bir Aragtirma
Aydin K.
2.Ulagtirma ve Lojistik Ulusal Kongresi, Sakarya, Turkey, 22 November 2018, pp.1
VL. A Conceptual Study on Fourth Party Logistics Activities in Turkey
Aydin K, Kalkan B.
IV. INTERNATIONAL CAUCASUS-CENTRAL ASIA FOREIGN TRADE AND LOGISTICS CONGRESS, Aydin, Turkey, 07
September 2018, pp.391-401
VI. Moda Perakendeciligi Siirdiiriillebilir Olabilir Mi?
Aydmn K, Kése S. G.
23. Ulusal Pazarlama Kongresi, Kocaeli, Turkey, 27 June 2018, pp.470-486
VIII. “Follow Me and Like My Stories!”: Parasocial Relationships viaStorytelling on Social Media
AYDIN K, AYAR H.
3rd ANNUAL INTERNATIONALCONFERENCE ON SOCIAL SCIENCES(AICSS), 26 - 27 October 2017
IX. SMEs’ Structural Difficulties in Technological Innovation Development Process and the Relationship
of CustomerRelations Management
BILGILI B., AYDIN K, BILGILI SULUK S.
3RD ANNUAL INTERNATIONAL CONFERENCE ON SOCIAL SCIENCES, 26 - 27 October 2017
X. The AKP, Religious Freedom and Non-Muslim Minorities
OZTIG L. 1, AYDIN K.
3rd Annual International Conference on Social Sciences (AICSS), 26 - 27 October 2017
XI. The Impact of Marketing Culture on Job Satisfaction An Empirical Study in Service Sector
YILDIRIM S., ACARAY A, AYDIN K.
2nd Annnual InternationalConference on Social Sciences., 2 - 04 June 2016
XII. A Retail Selection Problem with Generic Fuzzy Analytic Hierarcy Process
BULUT E.,, AYDIN K.
2nd Annnual International Conference on Social Sciences., 2 - 04 June 2016
XIII. An Emprical Analysis of Productivity Growth in a Turkey Retail Chain Use Malmquist Productivity
Index Istanbul Case
AYDIN K, MUHAMMET ALi T., CHAM O.
2ndAnnnual International Conference on Social Sciences., 2 - 04 June 2016
XIV. Political Risk Perception and Management Strategies of Turkish Construction Firms Operating in
Libya
Aydm K, Oztg L. 1.
1st International Annual Meeting of Sosyoekonomi Society, Munich, Germany, 29 - 30 October 2015
XV. The Advantages and Challenges of Radio Frequency Identification Devices RFID in Fast Moving
Consumer Goods FMCG Industry
AYDIN K, KARAMAN AKGUL A.
PROCEEDINGS OF THE 1STANNUAL INTERNATIONALCONFERENCE ON SOCIALSCIENCES, 21 - 23 May 2015
XVL. Female Decision Making Styles for Ready Made Clothing
YILDIRIM S., AYDIN K., USTAAHMETOGLU E.
PROCEEDINGS OF THE 1STANNUAL INTERNATIONALCONFERENCE ON SOCIALSCIENCES, 21 - 23 May 2015
XVII. The Moderating Effects of Price Aversion Value Optimization and Conspicuousness Motivations on
Price Perceived Quality Relationship
Kog U, AYDIN K.
PROCEEDINGS OF THE 1STANNUAL INTERNATIONALCONFERENCE ON SOCIALSCIENCES, 21 - 23 May 2015
XVII. The Economic Impact of the Suitcase Trade on Foreign Trade a Regional Analysis of the Laleli
Market



AYDIN K, BULUT E,, OZTIG L. I.
PROCEEDINGS OF THE 1STANNUAL INTERNATIONALCONFERENCE ON SOCIALSCIENCES, 21 - 23 May 2015
XIX. The Role of Consumer Trust in Internet Shopping: A Comparative Study in Turkey and Bosnia and
Herzegovina
Aydin K, Altan M., Rov€¢anin M., Duman T.
International Conference on Economic and Social Studies, Sarajevo, Bosnia And Herzegovina, 08 April 2013, pp.12
XX. Service Quality Performance In A High-Tech Investments' Sector: A Sample From Airline Firm
Aydm K.
ITAMS-International Conference on IT Applications and Management, Istanbul, Turkey, 28 - 30 June 2012
XXI. Mobile Marketing , Mobile Games and Inclination of The Turkish Young People
Aydm K.
ITAMS8-International Conference On IT Applications and Management, istanbul, Turkey, 28 - 30 June 2012
XXII. The Theorical Framework for Usage of RFID Technology in Retail Sector
Aydm K.
ITAMS8-International Conference On IT Applications and Management, istanbul, Turkey, 28 - 30 June 2012
XXIII. A dynamic retail monitoring and control system
Yimaz R., Mendi E., Aydin K,, Bayrak C.
2012 IEEE 16th International Conference on Intelligent Engineering Systems (INES), Lisbon, Portugal, 13 June
2012, pp.453-455
XXIV. The Role of Popular TV Series and TV Series Characters in Creating Brand Awareness
Aydm K.
World Conference on Business, Economics and Management, istanbul, Turkey, 01 May 2012
XXV. Customer Behavior Analysis via Real-Time Location Systems
Aydm K.
17th Recent Advances in Retailing&Services Science Conference, istanbul, Turkey, 01 July 2010
XXVL. “The Measurement of Service Quality with Servqual for Different Airline Travel Firms”,
Aydm K.
17th Recent Advances in Retailing & Services Science Conference, Istanbul, Turkey, 2 - 05 June 2010
XXVII. “Attitude of Master’s Students, Through E-Learning Towards E-Learning”
Aydm K.
E-Business Review, istanbul, Turkey, 01 June 2008
XXVIII. Uluslararasi Marka Yaratma Siirecinde Bir Model: Turquality
Aydm K.
2nd International Congress on Entrepreneurship, izmir, Turkey, 01 May 2008
XXIX. Development of Private Label in Turkey
Aydm K.
7th International Congress Marketing Trends, Venice, Italy, 01 January 2008
XXX. Supermarket Chains & Technology Usage in Turkey
Aydm K.
Eirass (European Institute of Retailing and Services Studies) San Francisco Conference, California, United States Of
America, 01 July 2007
XXXI. Service Quality Measurement For A Foundation University In Turkey
Aydm K.
Eirass (European Institute of Retailing and Services Studies) San Francisco Conference, California, United States Of
America, 01 July 2007
XXXIl. Perakende Ticaret Literatiirii Uzerine Konusal Bir Bibliyografya Caligmasi
Aydm K.
12. Ulusal Pazarlama Kongresi, Sakarya, Turkey, 01 June 2007
XXXIIl. Seyahat Isletmelerinin 5 Yildizli Otelleri Konumlamalar: (istanbul ili Ornegi)”
Aydmn K.
11. Ulusal Pazarlama Kongresi, izmir, Turkey, 01 June 2006



XXXIV. “Retail Market Strategy”

Aydin K.

International Strategic Management Conference, Canakkale, Turkey, 23 June 2005
XXXV. Regional Integration and Trade Blocs

Aydin K.

1th International Silk Road Conference, Thbilisi, Georgia, 01 June 2003
XXXVI. “Mobilizing World: New Challenges for Advertising”

Aydm K.

E-Business Review, istanbul, Turkey, 01 June 2003
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AYDIN K, Tiirkiye’de Romanlar: Bir Kimlik Ekonomisi, 2017 - 2019

AYDIN K, Project Supported by Higher Education Institutions, Tiirkiye’de Perakende Sektoriinde Satis Performanslarinin
Karsilagtirllmasinda Veri Zarflama Analizi ve Uygulama, 2016 - 2017

Aydin K., Chamber / Union / Professional Association, 2014 - 2016
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