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of G20 Rome Principles,

BASAL M,, Sarag E.

Kaoru Ishikawa International Congress on Business and Economics Sciences- VII, Turkey, 11 February 2025,
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Basal M., Kaya A., Sarag E.
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Cokuluslu Sirketler i¢in Kiiresel Asgari Kurumlar Vergisi Uygulamasinin Ulke Ekonomisine Fayda ve
Zararlari- Benefits And Drawbacks Of Implementing A Global Minimum Corporate Tax For
Multinational Companies On The National Economy

Sarag E., Kaya A, Sarkbay O. F., Basal M.

2nd International Congress of Finance and Tax, Selcuk University, Konya, Turkey, 8 - 10 November 2024, vol.1,
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FIVE DIMENSIONS OF CURIOSITY AND ONLINE HEDONIC SHOPPING

BASAL M, Yigit M. S.

III. INTERNATIONAL BANDIRMA SCIENTIFIC STUDIES CONFERENCE, Balikesir, Turkey, 12 October 2024,
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Decisions / Muhasebe Ve Pazarlama Entegrasyonu: Finansal Verilerin Stratejik Pazarlama
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BASAL M.
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International 9 th Socrates Social Sciences Congress, Istanbul, Turkey, 26 November 2024, (Summary Text)
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Investigating the effect of the financial structure of the business on the perception of organizational
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Sarkbay O. F., Kaya A, Bagal M.
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Bartin, Turkey, 27 - 29 September 2024, vol.1, no.1, pp.85-86, (Summary Text)

Is Personalized Marketing Or Customized Marketing Effective In Online Marketing? Netflix Example
BASAL M.

Biltek-VII, 7. Uluslararasi Bilimsel Arastirmalar Ve Giincel Gelismeler Kongresi, Ankara, Turkey, 26 May 2024,
(Summary Text)

The Impact of Customer Experience Through Artificial Intelligence-Supported Products on Customer
Satisfaction and Loyalty

BASAL M., ATASOY A.

27.Pazarlama Kongresi, Pazarlamada Yapay Zeka, Erzurum, Turkey, 30 May 2024, (Full Text)
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Pazarlamanin Rolii

BASAL M., Nemli A.

Medya ve Siirdiiriilebilir Kalkinma igin Kiiresel Amaglar Ogrenci Sempozyumu, istanbul, Turkey, 16 May 2024,
(Summary Text)

The mediating role of management's digital transformation in the effect of company website design
BASAL M,, Faruk Sarkbay O. F., Akdiiz H.

15th 2023 International Online Conference on Improving Farming Productivity and Agroecology - Ecosystem
Restoration, IPFA 2023, Dnipro, Ukraine, 5 - 08 September 2023, vol.452, (Full Text)

Stratejik Yonetim ve Dijital Pazarlamada Yeni Firsatlar ve Zorluklar

SUZEN E, BASAL M.

17. Uluslararasi Bilimsel Arastirmalar Kongresi -Sosyal ve Egitim Bilimleri, Ankara, Turkey, 19 August 2023, (Full
Text)

Dijital Doniisiimiin Stratejik Yonetim Perspektifiyle Degerlendirilmesi

SUZEN E, BASAL M.

11. Uluslararasi1 Akademik Arastirmalar Kongresi'ne (ICAR), Turkey, 26 July 2023, pp.109, (Full Text)

From the Consumer’s Perspective: “What is the Meaning of Price Promotions in Hedonic
Consumption?

BASAL M.

International Symposium On Marketing, Tekirdag, Turkey, 12 November 2022, (Summary Text)

The Effect of E-Health Literacy on Purchasing Attitudes in Digital Marketing Tools

BASAL M., SARKBAY 0. F.

5th Media Literacy Forum- International Social Sciences Congress In The Age Of Digital Transformation, istanbul,
Turkey, 11 November 2022, pp.20, (Summary Text)

Kooperatiflerde Sosyal Medya Kullaniminin Tiiketicinin Markaya Yonelik Farkindaliginda Marka
imajinin Aracilik Etkisinin Aragtirilmasi

BASAL M.

XXIV. Milletlerarasi Tiirk Kooperatifcilik Kongresi, Girne, Cyprus (Kktc), 20 October 2022, (Summary Text)

Bir Markanin Degisimi ve Siirekliliginde Heterojen Tiiketici Alt Gruplarinin Rolii

BASAL M.

6. Uluslararasi Afro-Avrasya Aragtrmalar1 Kongresi, Uskiip, Macedonia, 14 September 2022, (Summary Text)
Consumers In Luxurious Restaurants Need Unique

BASAL M.

6th International New York Conference On Evolving Trends In Interdisciplinary Research &amp; Practices, New



XXXI.

XXXII.

XXXIIIL.

XXXIV.

XXXV.

XXXVI.

XXXVIL

York, United States Of America, 04 April 2022, (Summary Text)
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BASAL M.

4. Uluslararasi Insan Calismalar1 Kongresi, Turkey, 10 January 2022, (Summary Text)
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BASAL M.

ICONSAD’21 International Congress on Scientific Advances, Anadolu Zirvesi 8. Uluslararasi Sosyal Bilimler
Kongresi, Turkey, 26 December 2021, (Summary Text)

Tiiketici Deneyimi ve Dijital Pazarlamanin Yenilik Yonetiminde Gelecegin Firsat Alani: Sanal
Gergeklik, Artirillmis Gergeklik ve Karma Gergeklik
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Anadolu 8.Uluslararasi Sosyal Bilimler Kongresi, Diyarbakir, Turkey, 25 - 26 December 2021, pp.195-204, (Full
Text)
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SANAL GERCEKLIK, ARTIRILMIS GERCEKLiK VE KARMA GERGCEKLiK

BASAL M., AYHAN GOKCEK H., TURP GOLBASI B.

Anatolian Congresses 8th International Social Sciences Congress, Diyarbakir, Turkey, 25 - 26 December 2021,
pp.195-204, (Full Text)

E-Ticarette Yeni Bir Boyut Olan Sosyal Ticaretin Tiiketici Davranisina Etkisine Yénelik Bir inceleme
TURP GOLBASI B., AYHAN GOKCEK H., BASAL M.

UYSAD 8th International Conference on Management and Social Sciences, Istanbul, Turkey, 6 - 08 November 2021,
pp-49-50, (Summary Text)

Orta Sinif Tiiketicilerin Otomobil Satin Alma Kararlarinin Degerlendirilmesine Yonelik Bir Alan
Arastirmasi

BASAL M.

(International CEO) Communication, Economics, Organization &amp; Social Sciences Congress, Tiflis, Georgia, 19
August 2021, (Summary Text)

Tedarik Zinciri Yonetiminde Miisteri Hizmetleri: Ankara’daki Otomobil Servislerine Yonelik Alan
Calismasi

BASAL M, Sarag E.

20. Uluslararas1 Ekonometri, Yéneylem Arastirmasi ve Istatistik Sempozyumu, Ankara, Turkey, 12 February 2020,
(Full Text)

Sosyal ve Bilgi Teknolojilerinin Is Yonetimi ve Organizasyonu Uzerine Etkisi

BASAL M.
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2017, (Summary Text)
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Blok Zincir Ansiklopedisi
BASAL M.
Nobel Akademik Yayincilik, pp., 2023

Funded Projects

Bagal M,, Siizen E., Sarkbay 0. F., Oztiirk E., Keke M. E., Project Supported by Higher Education Institutions, Tedarik

zincirinde dijitallesme yoniiyle bilginin analiz edilmesi ve paylasilmasi1 konusunda kullanilan yazilim programlarindan

Yurti¢i Kara Tasimaciligi Modiilii Uluslararasi Kara Tasimaciligi Modiilii ve Hava Kargo Tagimaciigi Modiilii bilgisayar



programlarinin kullaniminin lojistik béliimii 6grencilerine 6gretilmesi siireci, 2024 - 2024

Activities in Scientific Journals

istanbul Gelisim Universitesi Sosyal Bilimler Dergisi, Committee Member, 2024 - Continues
izlek Akademik Dergi, Committee Member, 2023 - Continues

Peer Reviews in Scientific Publications

Ugiincii Sektdr Sosyal Ekonomi, National Scientific Refreed Journal, January 2025

Giincel Pazarlama Yaklasimlari ve Arastirmalar: Dergisi, National Scientific Refreed Journal, December 2024

Merig Uluslararasi Sosyal ve Stratejik Arastirmalar Dergisi, National Scientific Refreed Journal, November 2024
istanbul Gelisim Universitesi Saglik Bilimleri Dergisi, National Scientific Refreed Journal, September 2024

Cankir1 Karatekin Universitesi Iktisadi ve idari Bilimler Fakiiltesi Dergisi, National Scientific Refreed Journal, April 2024
Internet Uygulamalari ve Yonetimi Dergisi, National Scientific Refreed Journal, March 2024

Dijital Cagda Isletmecilik Dergisi, National Scientific Refreed Journal, January 2024

isletme, National Scientific Refreed Journal, September 2023

Beykoz Akademi Dergisi, National Scientific Refreed Journal, July 2023



	Asst. Prof. MURAT BAŞAL
	Personal Information
	Education
	Foreign Languages
	Dissertations
	Research Areas
	Academic Positions
	Academic and Administrative Experience
	Courses
	Supervised Theses
	Advising Graduates (Non-Thesis)
	Jury Memberships
	Articles Published in Other Journals
	Books
	Papers Presented at Peer-Reviewed Scientific Conferences
	Episodes in the Encyclopedia
	Funded Projects
	Activities in Scientific Journals
	Peer Reviews in Scientific Publications

