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ALIZADEHFANAELOO P.
V. International Congress of Social Sciences Research, Ankara, Turkey, 26 October 2021, pp.491-506



	Asst. Prof. PARISA ALIZADEHFANAELOO
	Personal Information
	Education Information
	Dissertations
	Academic Titles / Tasks
	Courses
	Articles Published in Other Journals
	Books & Book Chapters
	Refereed Congress / Symposium Publications in Proceedings

