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Education Information

Doctorate, Marmara University, Sosyal Bilimler Enstitiisii, Genel Gazetecilik (Dr), Turkey 2008 - 2013
Postgraduate, Marmara University, Sosyal Bilimler Enstitiisii, {letisim Bilimleri (YI) (Tezli), Turkey 1999 - 2007
Undergraduate, Marmara University, lletisim Fakiiltesi, Halkla ligkiler Ve Taniim Béliimii, Turkey 1995 - 1999

Dissertations

Doctorate, Sosyal devlet baglaminda yazili basinda sosyal sorumluluk kampanyalar:: Hiirriyet ve Milliyet gazeteleri,
Marmara University, Sosyal Bilimler Enstitiisii, Genel Gazetecilik (Dr), 2013

Postgraduate, Tiirkiye'de miizik endiistrisi'nin gelisimi, Marmara University, Sosyal Bilimler Enstitiisii, {letisim Bilimleri
(YD) (Tezli), 2007

Academic Titles / Tasks

Istanbul Gelisim University, iktisadi, idari Ve Sosyal Bilimler Fakiiltesi, Halkla iligkiler Ve Taniim Béliimii, 2013 -

Continues

Academic and Administrative Experience

Istanbul Gelisim University, 2021 - Continues
Istanbul Gelisim University, 2015 - 2018

Courses

KRIZDE ILETISIM, Postgraduate, 2020 - 2021, 2019 - 2020, 2017 - 2018

MEDYA EKONOMI POLITiGi, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2015 - 2016
BUTUNLESIK PAZARLAMA ILETISiMI, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019
REKLAM YAZARLIGI, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018
GIRISIMCILIK VE INOVASYON, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019

SIYASAL ILETISIM, Undergraduate, 2020 - 2021, 2019 - 2020

REKLAMCILIK, Undergraduate, 2020 - 2021, 2014 - 2015

MEDYA VE SIYASET, Undergraduate, 2020 - 2021

REKLAM KAMPANYALARI, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019



YARATICI REKLAM STRATEJILERI, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2016 - 2017, 2015 - 2016
REKLAMCILIGA GIRIS, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2016 - 2017, 2014 - 2015
ILETISIM ETIiGi, Undergraduate, 2019 - 2020, 2018 - 2019

ILETISIM BILIMLERINDE IKNA KURAMLARI, Undergraduate, 2019 - 2020

MEDYA VE SIYASAL ILETISIM, Undergraduate, 2019 - 2020

KURUMSAL ILETiSIM, Undergraduate, 2019 - 2020

KURESEL MARKALAR ANALIZI, Postgraduate, 2018 - 2019

ORGUTSEL DAVRANIS VE ORGUT KULTURU, Postgraduate, 2018 - 2019, 2016 - 2017
KURUMSAL ILETISIMDE VAKA ANALIZLERI, Postgraduate, 2018 - 2019, 2016 - 2017, 2015 - 2016
MUSTERI ILISKILERI YONETIMI, Undergraduate, 2018 - 2019, 2017 - 2018

YENI MEDYADA REKLAMCILIK, Undergraduate, 2018 - 2019

ULUSLARARASI HALKLA iLISKILER VE TANITIM, Undergraduate, 2018 - 2019, 2017 - 2018
MEDYA VE REKLAMCILIK, Undergraduate, 2018 - 2019

HALKLA ILISKILERDE DURUM VE VAKA ANALIZI 1, Postgraduate, 2018 - 2019

REKLAM YONETIMI, Undergraduate, 2018 - 2019

REKLAM ANALIZI, Undergraduate, 2018 - 2019

HALKLA ILISKILER UYGULAMALARI VE ORNEK OLAYLAR, Postgraduate, 2018 - 2019
REKLAM COZUMLEMELERI, Undergraduate, 2018 - 2019, 2016 - 2017

STRATEJiIK KURUMSAL ILETISIM, Postgraduate, 2017 - 2018

HALKLA ILISKILERE GIiRIS, Undergraduate, 2017 - 2018, 2015 - 2016

KURUMSAL SOSYAL SORUMLULUK, Undergraduate, 2017 - 2018, 2015 - 2016

GERILLA PAZARLAMA, Undergraduate, 2017 - 2018

MEDYA ANALIZI, Undergraduate, 2017 - 2018

SOSYAL MEDYA, Undergraduate, 2017 - 2018, 2015 - 2016, 2013 - 2014

MEDYA VE TOPLUM, Undergraduate, 2017 - 2018, 2015 - 2016

SEMINER, Postgraduate, 2016 - 2017

SOSYAL SORUMLULUK, Undergraduate, 2016 - 2017

ILETISIM PSIKOLOJiSi VE iKNA KURAMLARI, Undergraduate, 2016 - 2017, 2015 - 2016
HALKLA ILISKILERDE PLANLAMA VE YONETIM, Undergraduate, 2015 - 2016

STRATEJIK MARKA YONETIMI, Undergraduate, 2015 - 2016

TUKETICI DAVRANISLARI, Undergraduate, 2015 - 2016, 2014 - 2015

SAGLIK KURULUSLARINDA HALKLA iLISKILER, Postgraduate, 2014 - 2015

SOSYAL SORUMLULUK VE i$ AHLAKI, Postgraduate, 2014 - 2015

SOSYAL SORUMLULUK VE IS ETiGI, Postgraduate, 2013 - 2014

POPULER KULTUR VE MEDYA, Postgraduate, 2013 - 2014

Jury Memberships

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Gelisim Universitesi, May, 2023
Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Gelisim Universitesi, April, 2023

Post Graduate, Post Graduate, Marmara Universitesi, February, 2023

Articles Published in Other Journals

I. LIDER VE FANATIZM ACISINDAN AMERIiKA BIRLESIK DEVLETLERI KONGRE BASKINI SURECINDE
DONALD TRUMP’IN TWEETLERINiN iNCELENMESi
TUNCAY E., BAGCAN S., SAVAS S.



IL

IIL

Iv.

VI

VIL

Tarih Okulu Dergisi, vol.16, n0.65, pp.1724-1761, 2023 (Peer-Reviewed Journal)

A MULTIDIMENSIONAL MARKETING COMMUNICATION MODEL ON SOCIAL MEDIA FOR GLOBAL
BRANDS: THE CASE OF COCA-COLA TURKEY

Bagcan S., Duygun A.

TURKISH ONLINE JOURNAL OF DESIGN, ART AND COMMUNICATION (TOJDAC), vol.12, no.2, pp.469-482, 2022
(Peer-Reviewed Journal)

KURUMLARIN TOPLUMSAL KONULARDA TEPKISINI REKLAMLARDA GOZLEMLEMEK: COVID 19 GIKIS
VE ILK TEPE NOKTASINI iCEREN SURECTE REKLAMLARIN INCELENMESi

BAGCAN S.

Tarih Okulu Dergisi (Journal of History School), vol.14, no.52, pp.2211-2245, 2021 (Peer-Reviewed Journal)
OBSERVING THE LEADER'S INTERVENTION TO DEMOCRACY ON SOCIAL MEDIA: AN ANALYSIS OF
THE TWEETS OF TRUMP AND BIDEN ON TWITTER IN THE 2020 US PRESIDENTIAL ELECTIONS IN
TERMS OF CONTENT AND SENTIMENT ANALYSIS

Bagcan S, Tungay E,, Savas S.

TURKISH ONLINE JOURNAL OF DESIGN, ART AND COMMUNICATION (TOJDAC), vol.11, no.3, pp.1073-1097, 2021
(Peer-Reviewed Journal)

SAVAS PROPAGANDASINI ANLAMAYA CALISMAK: CANAKKALE SAVASI’'NDA ANZAKLAR VE SAVAS$
POSTERLERI

BAGCAN S.

Akademik Hassasiyetler, vol.8, no.15, pp.233-268, 2021 (Peer-Reviewed Journal)

KABIN i¢i HIZMET KALITESININ YOLCU MEMNUNIYETIiNE ETKISININ INCELENMESI

SEN (., BAGCAN S.

The Journal of Academic Social Sciences, vol.113, no.113, pp.333-357, 2021 (Peer-Reviewed Journal)
Intercultural Communication and Crisis Management Ikea Case Study

AKCAY D., BAGCAN S.

Global Media Journal Turkish Edition, vol.7, no.13, pp.169-187, 2016 (Peer-Reviewed Journal)

Books & Book Chapters

L
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V.

VL

Kiiresel Markalarin Glokal iletisim Stratejisi ve Reklamlar Baglaminda incelenmesi: Coca Cola ve Cin
Ornegi

BAGCAN S.

in: KURESEL MARKALAR BAGLAMINDA BUTUNLESIK PAZARLAMA ILETISIMI, Bagcan, Sarp, Editor, Kriter,
istanbul, pp.1-42, 2021

Ekonomi Politik ve Stratejik Yonetim Cercevesinde Stratejik Halkla iliskiler: Coca Cola - Afrika’ya
inanmak i¢in Bir Milyar Neden Kampanyasi Analizi

Bagcan S.

in: Isletme ve Iktisadi Bilimler Aragtirmalari, Unvan,Yiiksel Akay, Editor, Livre De Lyon, Lyon, pp.130-171, 2021
Kurumsal Sosyal Sorumluluk ve Kiiresel Sosyo Ekonomik, Politik Sistemi

BAGCAN S.

in: IDARI BILIMLERDE AKADEMIK CALISMALAR, Karaman, Davut; Arslan, Emre Omer, Editor, Livre De Lyon, Lyon,
pp.115-139, 2020

Sosyal Medyada Kriz iletigimi

BAGCAN S.

in: FARKLI YONLERI ILE KRIiZ VE ILETISIMI, Aydmalp Ilicak, Giizin S., Editor, Nobel, Ankara, pp.153-172, 2020
Gazete El Degistirmelerinin Kendi Kampanyalarina Etkisini Internet ve Sosyal Medyada Gozlemlemek:
Hiirriyet ve Milliyet Gazetesi Ornekleri

BAGCAN S.

in: Dijital Medya ve Gazetecilik, Olcay Ucak, Editor, Egitim Yayinevi, Konya, pp.239-250, 2018

Tirkiye Basketbol Siiper Ligi Sponsorlugunun Kurumsal Yonetisim A¢isindan Degerlendirilmesi



VIL

BAGCAN S.

in: YONETISIMDE YENI YAKLASIMLAR, Ekin Volkan, Cevik Cedikci Tugge, Editor, Kriter, istanbul, pp.131-146, 2018
Tiirkiye’de Fuarcilik Sektoriiniin 5 Yillik Genel Degerlendirmesi (2013-2017)

BAGCAN S.

in: Muhasebe, Finans ve iktisat Aragtrma Ornekleri, Al Acaravc, Editor, Nobel, Ankara, pp.505-527, 2018

Refereed Congress / Symposium Publications in Proceedings
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DIiJITAL OYUNLARDA HEGEMONYAL MESA] AKTARIMI

BAGCAN S.

5. Uluslararasi Akademik Arastirmalar Kongresi (ICAR), Istanbul, Turkey, 19 April 2021, pp.74

YENi MEDYA ve YAPAY ZEKANIN PAZARLAMA iLETiSiMi AGISINDAN KULLANIMI (USE of NEW
MEDIA and Al in TERMS of MARKETING COMMUNICATION)

BAGCAN S.

Dijital Déniisiim ve Inovasyon: 4. Uluslararasi Yeni Medya Konferansi (Digital Transformation and Innovation: 4th
International New Media Conference, istanbul, Turkey, 25 - 26 April 2019, pp.75-77

Rise of the Image in Political Communication, Siyasal iletisimde imajin Yiikselisi

BAGCAN S.

Current Debates in Social Sciences,I]JOPEC, 19-21 Nisan 2018, istanbul, Turkey, 19 April 2018, pp.332

DUNYADA POPULER MUZiGIN GELiSiMi VE TURKIYE

BAGCAN S.

2. ULUSLARARASI ILETISIM, EDEBIYAT, MUZIK VE SANAT CALISMALARINDA GUNCEL YAKLASIMLAR KONGRESI,
Kocaeli, Turkey, 26 October 2017, pp.71-72

A multi dimensional big picture of CSR Top 50 companies in Turkey

BAGCAN S.

International Conference on the Restructuring of the Global Economy (ROGE), Cambridge, UK 4, Cambridge,
Canada, 23 - 24 June 2014, vol.5, pp.444-453

Scientific Refereeing

International Journal of Social Inquiry, National Scientific Refreed Journal, December 2023

Istanbul Aydin Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, December 2023

Turkish Online Journal of Design Art and Communication, National Scientific Refreed Journal, May 2023
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